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Food offerlngs have changedigues

A

0 ‘\os

«\‘“@

MM ,‘«‘"

v\‘““x

\\\ @ﬁ\

D2 .

SOW STALL FREE

7

’ Mg
/ "

b ‘/"

made good share good

dark chocolate
pednut gems

netwt 6.0 oz (170g)

freedQm

ROSS HILL WINES

AUSTRALIA'S FIRST
NCOS CERTIFIED
CARBON NEUTRAL

WINERY

FIVE RED STARS
2014, 2015, 2016 & 2017

AMES HALLIDAY
INE COMPANION

e

— Rabobank

World

FOOD

Innovation
Awards

2018

RNALIST




: . .
How we get food i< different $
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And influences on food choices ==

GM FREE FOOD?

have changed .. ;
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Our global consumer has changed A

Rabobank
Its more than just about caloric satisfaction, and more than ever before
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A Rising Opportunity To Sell Premium 4
Food Fabbonk

Greater demand for food safety, transparency & provenance
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This is being reflected in regulation %
around the world ot

And science is playing a diminishing role in decisions
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Meeting market needs is already well 4
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Margarine — the first food substitute?
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Per Capita Consumption of Butter and Margarine (USA) kg pa
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Substitute Meat %
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What is Blockchain? $
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Enhancing Transparency and Provenance
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- Digital Platform; Stores and Verifies
Transactions

o . .
\ - Facilitates transfer of commodities,
. finance, production data.
[ |
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» Transactions verified by other users.

» Secure and Near Instant Transactions
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Internet of things (IoT)

Simplifying Data Collection for the benefit of the Farmer and
Consumers
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‘Plantification’

Health
solutions

Direct supply
chain

Customisation

Clean
products/clean
meat

Reduced waste

The future
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What do we do? _g

Rabobank
Doing nothing is not an option

1. Recognise that while you may not see value in something others may
2. Accept the need for a social license to operate is real

3. Choose the quality path (& ‘naturalness’is a valid competitive advantage
to pursue)

4. Understand that supply chains will change —and more often and faster
than before, and that means your business will need to too.

5. Prepare for a data-heavy future — it presents both disruption and
opportunity
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For further insight

Subscribe to our podcast channel

(search RaboResearch on Apple podcast app)

Wes Lefroy

Agricultural Analyst
RaboResearch Food & Agri
Australia and New Zealand

Wesley.Lefroy@Rabobank.com
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